
Pengaruh Social Media
Marketing Activities terhadap
Consumer Brand Engagement

by Nina Nuraeni

Submission date: 24-Aug-2024 08:23AM (UTC+0700)
Submission ID: 2437045713
File name: VOL.1_SEPTEMBER_2024_HAL_59-66.docx
(61.71K)
Word count: 2518
Character count: 16956



2

5

8

11

12

17

19

20



7

8



1

2

4

6

9

10



2

7

10

15



3

13

16



3

7

14

18



12





16%
SIMILARITY INDEX

13%
INTERNET SOURCES

10%
PUBLICATIONS

7%
STUDENT PAPERS

1 1%

2 1%

3 1%

4 1%

5 1%

6 1%

7 1%

Pengaruh Social Media Marketing Activities terhadap
Consumer Brand Engagement
ORIGINALITY REPORT

PRIMARY SOURCES

eprints.polsri.ac.id
Internet Source

ejournal.bsi.ac.id
Internet Source

pdfs.semanticscholar.org
Internet Source

Submitted to Universitas Negeri Padang
Student Paper

jonedu.org
Internet Source

Submitted to University of Wollongong
Student Paper

Al-Reesh, Muhammad Saleh. "The Role of
Customer Inspiration and Relationship Quality
in Engaging the Online Experience: Insights
from Kuwait and Portugal", ISCTE - Instituto
Universitario de Lisboa (Portugal), 2023
Publication



8 1%

9 1%

10 1%

11 1%

12 1%

13 1%

14 1%

15 1%

16 1%

jurnal.machung.ac.id
Internet Source

Alimin Alimin, Supiani Supiani. "Study of
Product and Price Management in Marketing
Moringa Tea", Jurnal Nasional Manajemen
Pemasaran & SDM, 2024
Publication

Taufan Prahara. "Strategi Komunikasi
Pemasaran Melalui Media Sosial Instagram
(Studi kasus Pada Online Shop SEIWAY di
Tangerang selatan)", Cakrawala - Jurnal
Humaniora, 2023
Publication

Submitted to Universitas Negeri Surabaya
Student Paper

repository.telkomuniversity.ac.id
Internet Source

digilib.uinsby.ac.id
Internet Source

jurnalp4i.com
Internet Source

toffeedev.com
Internet Source

repository.unhas.ac.id
Internet Source



17 1%

18 1%

19 1%

20 1%

Exclude quotes On

Exclude bibliography On

Exclude matches < 1%

dinastipub.org
Internet Source

journal.universitaspahlawan.ac.id
Internet Source

journal.unj.ac.id
Internet Source

www.syekhnurjati.ac.id
Internet Source



FINAL GRADE

/0

Pengaruh Social Media Marketing Activities terhadap
Consumer Brand Engagement
GRADEMARK REPORT

GENERAL COMMENTS

PAGE 1

PAGE 2

PAGE 3

PAGE 4

PAGE 5

PAGE 6

PAGE 7

PAGE 8


