
PENGARUH GAYA HIDUP,
BRAND IMAGE, DAN E-WOM

TERHADAP MINAT BELI
MAHASISWA UNISBA PADA

PRODUK SKINCARE SKINTIFIC
by Ghina Nabilah

Submission date: 18-Sep-2024 09:11AM (UTC+0700)
Submission ID: 2457491243
File name: Ghina_Bambang_turnitin.docx (141.58K)
Word count: 3017
Character count: 19585



.

.



.

.







.

.

.



.

.



.

.

. .

.



.

.







19%
SIMILARITY INDEX

22%
INTERNET SOURCES

9%
PUBLICATIONS

14%
STUDENT PAPERS

Exclude quotes On

Exclude bibliography On

Exclude matches < 2%

PENGARUH GAYA HIDUP, BRAND IMAGE, DAN E-WOM
TERHADAP MINAT BELI MAHASISWA UNISBA PADA PRODUK
SKINCARE SKINTIFIC
ORIGINALITY REPORT

MATCH ALL SOURCES (ONLY SELECTED SOURCE PRINTED)

9%

journal.yrpipku.com
Internet Source



FINAL GRADE

/0

PENGARUH GAYA HIDUP, BRAND IMAGE, DAN E-WOM
TERHADAP MINAT BELI MAHASISWA UNISBA PADA PRODUK
SKINCARE SKINTIFIC
GRADEMARK REPORT

GENERAL COMMENTS

PAGE 1

PAGE 2

PAGE 3

PAGE 4

PAGE 5

PAGE 6

PAGE 7

PAGE 8

PAGE 9

PAGE 10


