
Analisis Niat Beli Produk
Herborist terhadap Influencer

Marketing dan Ulasan
Konsumen Online

by Rita Haju Kaesti

Submission date: 10-Aug-2024 09:05AM (UTC+0700)
Submission ID: 2429778420
File name: JUKERDI_-_VOLUME._1,_NO._4,_AGUSTUS_2024_Hal._43-50..pdf (1.37M)
Word count: 2500
Character count: 15386



1

3

3

4

5



4

4

6



1

7



2



1

2

2



5

5



1

5





17%
SIMILARITY INDEX

14%
INTERNET SOURCES

10%
PUBLICATIONS

9%
STUDENT PAPERS

1 3%

2 3%

3 3%

4 3%

5 2%

6 2%

Analisis Niat Beli Produk Herborist terhadap Influencer
Marketing dan Ulasan Konsumen Online
ORIGINALITY REPORT

PRIMARY SOURCES

ejournal.arimbi.or.id
Internet Source

jurnal.upnyk.ac.id
Internet Source

eprints.umk.ac.id
Internet Source

jurnal.stiq-amuntai.ac.id
Internet Source

Ainaro Adi Sutomo, Agus Suyatno, Esti Dwi
Rahmawati. "Pengaruh Media Sosial, Display
Product dan Brand Awareness terhadap
Minat Beli Konsumen (Studi Kasus pada
Indomaret Pondok-Sukoharjo)", AL-MIKRAJ
Jurnal Studi Islam dan Humaniora (E-ISSN
2745-4584), 2023
Publication

Submitted to Sekolah Tinggi Ilmu Ekonomi
Indonesia Jakarta
Student Paper



7 2%

Exclude quotes On

Exclude bibliography On

Exclude matches < 2%

kc.umn.ac.id
Internet Source


